Department of Agriculture, Weights and Measures. "The kids really loved the participation, the passports, stamps and stickers. The parents could pick up a GSOB brochure along the way. Everyone gave the project a big thumbs up!" Outreach and education. UC continues to provide leadership in GSOB and firewood outreach coordination as well as research and extension expertise, guiding public education efforts. Primary goals of the effort are to educate the public to "buy it where you burn it" and "don't move firewood" in an effort to keep GSOB, sudden oak death, pitch canker and other forest pests from spreading.
Key outreach activities to engage the public have included a campaign targeted at campers. Implemented during the summer 2011 camping season, the pilot campaign provided posters, Frisbees and playing cards for distribution in Yosemite National Park, Sequoia/Kings Canyon National Park and San Diego County, and also trained campground hosts to deliver the firewood messages.
Brian Mattos of Yosemite National Park said, "We've already saturated our campgrounds with posters and will be handing out the playing cards to campers to help spread the word more directly to the public."
The effectiveness of the pilot outreach program will be evaluated with surveys, assessing camper knowledge of firewood and invasive species. The responses will be compared against earlier data to gauge whether attitudes and behaviors were changed by this initial campaign.
"In the next few months, we will be forming a long-term strategic plan for firewood outreach in California," said Don Owen of Cal Fire and task force chair. "These surveys and data will help our task force focus on the most effective tools and strategies for getting this important message out to the public. 
